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COACHING
SKYROCKETED SALES
FOR POKE CRAFT CO.
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“OUR GOAL IS TO BE THE PREMIER CRAFT SHOP FOR ANY WEDDING OR
EVENT PLANNING; THE GO-TO BRAND NAME THAT PEOPLE LOOK TO. WE

WENT FROM $790 IN SALES TO OVER $3.5K IN SALES! WE WOULD HAVE
NEVER GOTTEN THERE WITHOUT LIZ'S HELP.

-Seth Hofmann (owner, Poke Craft Co.)




Seth and Kristin Hofmann own a craft store called
Poke Craft Co. They have big dreams for their online
business and wanted to scale further than selling to
just family and friends.

THE CHALLENGE:

HOW TO TRANSFORM A HOBBY INTO A
SUCCESSFUL, THRIVING, ONLINE BUSINESS
WHILE STILL WORKING FULL TIME.



http://www.pokecraftco.com/

Search for anything

Seth and Kristin needed help to
brand their Etsy store and give it
a professional feel.
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Branching out from selling to
family and friends was not that
easy, especially when both
husband and wife were working
full time jobs and caring for their
toddler son.
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Website Social Media

Poke Craft Co. was facing a brand identity crisis, with varying logos, fonts,
and color schemes from platform to platform.
They needed help developing brand continuity and a solid design scheme
that would be scalable and recognizable across multiple channels.




f Follow Us!

secondsry font stye: srtesana
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“THERE WERE SO MANY BUSINESS ASPECTS THAT WE FELT INTIMIDATED BY.
THAT'S WHERE LIZ REALLY HELPED US BREAK IT DOWN. SHE HAS THE

AMALZING ABILITY TO TURN COMPLEX THINGS AND MAKE THEM SIMPLE FOR
US.”

-Seth Hofmann (owner, Poke Craft Co.)
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from within, Liz worked with them T e
on goal-setting and yearly
projections. She also worked on =
optimizing their Etsy site and social e

media strategy, including the use of
the right hashtags to bring people
in. The 1:1 coaching sessions
allowed Liz to unravel their
thoughts and turn those into an
actionable to-do list.




“LIZ TAUGHT ME HOW TO
DESIGN FOR MARKETING
PURPOSES. SHE GIVES ME
HOMEWORK AND HAS
DEADLINES FOR ME. IF WE
WERE ON OUR OWN, WE
WOULDN'T HAVE THOSE GOALS
OR TARGETS TO REACH.”

- Kristin Hofmann




BUSINESS COACHING IS AN
ASPECT THAT IS OFTEN
MISUNDERSTOOD BY MANY
SMALL BUSINESS OWNERS.
THEY MIGHT FEEL INTIMIDATED
OR THINK IT°S COSTLY FOR A
SESSION AND COACHING CALLS.

THE REALITY, HOWEVER, IS VERY
DIFFERENT. TEAM POKE CRAFT
CO. CONTINUES TO HAVE A VERY
600D EXPERIENCE WITH LIZ
LONDON.

“For someone who is just starting out, it’s so
overwhelming put yourself out there. Liz’s
ability and personality lets us continue to work
with her. She is incredible with being able to
take something complex and make it simple
for us to understand. The best feature about
her business is her accessibility. Her response
is almost immediate!”

—Kristin
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“We started to get a ton of Etsy orders from people we didn't know. Qur last 30 days were
our best 30 days!”

With the plans set in motion by Liz, Team Poke started to see a rise in sales and much more
engagement from their online audience. Liz strategically ran their promotions and business
campaigns to help build that momentum.

Poke Craft Co. now receives international orders too. They are confident in their ability to
sell. Due to the corona virus and global pandemic, they have had to pivot and shift their
business to focusing it more online.

“We recently had a sale from the UK. Liz ran a contest, and we also donated a product that
is going out to Australia.” — Seth Hofmann




LIZ HELPED US COME UP WITH A
SALES LEAD MAGNET TO ATTRACT
OUR TARGET AUDIENCE: COUPLES
PLANNING THEIR WEDDING.

SHE HELPED US START-TO-FINISH:

SOCIAL MEDIA POSTS, EMAIL
SUBSCRIPTION FORM, WRITING THE
GUIDE ITSELF, AND PHRASING
EMAILS TO INTRODUCE OUR
SERVICES TO THOSE COUPLES.
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Thanks!
Kuistin & Seth Hejmann,
Peke Craft Co.




WITH HER GUIDANCE, POKE
CRAFT CO. HAVE BUILT
SOMETHING THAT THEY ARE
PROUD OF — A LEGITIMATE
ONLINE BUSINESS.

THERE IS MUCH MORE WORK
TO BE DONE AND THE
COUPLE IS EXCITED TO

CONTINUE WITH LIZ AND
HER BUSINESS COACHING.




“TO HAVE SOMEONE
LIKE LIZ HELP US BUILD
OUR BUSINESS
STRATEGY IS PRICELESS

FOR US. WE WOULDN'T
BE ABLE TO DO THIS
WITHOUT HER.”
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“LIZ IS THE RIGHT PERSON, AND REALLY TAKES ALL OF YOUR FEARS, ALL OF
THE TASKS YOU HAVE AND JUST WRAPS IT UP AND MAKES IT INTO A NEAT
LITTLE PRESENTATION. YOU CAN DEPEND ON HER. SHE IS SIMPLY AMAZING

AND HAS GONE ABOVE AND BEYOND FOR US! WE WOULDN'T BE WHERE WE
ARE IN OUR BUSINESS WITHOUT HER.”

-Seth & Kristin Hofmann (owners, Poke Craft Co.)




